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Keywords Year Strength Begin
brand equity 2002 1.02 2010
politics 2002 0.98 2010
political marketing 2002 1.07 2011
branding 2002 0.94 2014
political communication 2002 1.18 2016
marketing 2002 0.94 2016
india 2002 0.99 2017
brand image 2002 0.93 2018
brand identity a002 1 2019

End
2012
2011
2015
2018
2017
2019
2018
2019
2021

2002 - 2021

Top 9 Keywords with the Strongest Citation Bursts
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Year Strength
2007 145
2006 343
2007 305
2009 279
2006 271
1993 2.69
2009 1.74
2001 1.88
2011 1.62
1996 1.62
2015 153
2017 1.6
2009 1.36

2015

N

Begin
2013
2015
2015
2015
2015
2015
2015
2016
2016
2016
2017
2018
2018
2019

Top 14 References with the Strongest Citation Bursts

End
2016
017
2017
2017
2018
2016
2016
017
2018
2018
2010
2021
2019
2021

2008 - 2021

Lt

sladla Sl a3k o S5 4 oS age sale aiie V¢ 51 CIESPACE ,1hdla 5 552 A S
&Tdﬁiblwcﬁ.bx&g.aawL‘,L..':.;l,m;,lﬁ;,l)m\,jggﬁgy\‘\—\“w
s oleui 5 I 53wl ) go Cpales 31 Gl Sle) o5b dn Hu LBa g3 alS S el

st 63,51 mlie cpl 4 b g ye ledbl 5 gl dA € gan S0 sl 438 S 518 pulies

Vay

'E




Olg g3 e Gl s 42

IyKos 4 (b u

Jlw o3k ALk
o ladh ) J (O18)ouacus g3 allis oyl gae ‘:’a )
ot | Al & a8
V-
\ ARER o Needham C. Brands and Political Loyalty Y.y
“\o
W= Political Brands and Consumer
Y YooV Scammell M. Citizens: The Rebranding of Tony Y..o
oo Blair
v v..a | V" | SmithG. &French | The political brand: A consumer Yva
Yevo A. perspective ’
\A— Reeves, P., - .- .
e chemetony, L. & | ygeciooy O voterdriven artegy |
oo Carrigan, M. 9y ey
e Conceptualizing, Measuring, and
° 144y Keller, K.L. Managing Customer-Based Brand Y4
oo Equity
Political Branding: Political
) fve | Cwalina, W. & Candidates Positioning Based on ‘.
YoNa Falkowski, A. Inter-Object Associative Affinity ’
Index
= ; .
v ey Lees-Marshment, J. The Marriage of_Polltlcs and VAL
AEARY Marketing
- P e Prinei
A Yo.4 Lees-Marshment, J. Political Marketing: Principles \Vi
Yoo and Applications
A~ i ;
N 441 0’Cass, A. Political Mgrketmg and the e
Yoyt Marketing Concept
Explications of political market
\ Yo W= | O°Cass, A. & orientation and political brand \ Y
Yoyt Voola, R. orientation using the resource- '
based view of the political party
Y\ i . ;
W“ Yoy Nielsen, S.W. On Political Brands: A Systematic A
YA Review of the Literature
Va— Guzman, F., Self-Referencing and Political
\Y Ye\e Paswan, A. & Candidate Brands: A Congruency \.ov
¥y Steenburg, E. Perspective
* Strength

ARYA




PEVY Doyl o o jla IV o5 e e

Jl o5k waald
o lads g (QlS)a.u“u' Y dlie ol gae
e AP - \ -
bl sk S yas
Branded conservatives: how the
w | vy | VY Cosarove. K.M brand brought the right from the \so
Yoy 4 T fringes to the center of American '
politics
. Bird, S., Wlles, Methodological consideration of
J.L., Okalik, L., . L
Ve ARRR : storytelling in qualitative research ARA
YA Kilabuk, J. & involving Indigenous Peoples
Egeland, G.M. 9 Y P

asal s Jh ey Tieua ¥ 51 it o8 ad L sl o Jgua shil allie b aall o
sl ol 5 Sl soliid a o5l 4 @08 Gadld (lhae Gastdn b (Ve - V)alaas dlie .o S
Olssed olliy bia cya oLl glhee 5o ol Cal 5 Olaaiulis
SLBI 5o 5l (555 sane (g5luad (S 8a 5 (Ve - V) JaSal callio Gao 59 53 05 0
lide slasllus sy 4 @S (Y0 4)an8 5 vl dl@e 1oyl 35S 5a3 Ll Y- -0 L
8 e foslga adil oo 45 Gae s Hila wls palialial paliis (5l e 4 s
oolis w58 S AL (5s (s smensianisly 5 35Sl B 4 (Y ) oSen 5 55
ool g5l sehe 4 dlie Cpranty 5o 5 By e Wiad il ‘(\°\‘W))J§ 2331 g oo Aiad 58
S Galay a4 o Gluide onfie Gl S alagl (B8 5 Lot L3 0305
oS e raiiat Bl coal 4388 58 enlion (55t pn 1St 53 suliiaat 55 50 15 50
8 8 K glsie 4 puli w5 Julad o 5o sad Halie (V010) S KIG o Ll oS Lo 3

8 eSS G BuassTy claaad 4 oS el 580 S clielss gsla ad
JalaS (aiale olalllas 5 VOSViewer,insla s w585 sladalas 51 Sua ,usﬂ
Sl 3y se b b 4 paiie gu Jilun SIS ol5ee suianilis Julad ol adl g suliiaulen
laxs Guaad b =0 53y Gl L9 gulialan Jalas V1] w0 bl sula 5o wlowds a3l 4
sobeuds 5y oliieul ) 5o SYEs de gane S A oo LS —paie S (sl s pla sl LUV SSlas

JS\’A:J‘_;A ‘SJ;?G.A.HJ ﬁg‘_\% 4.:21‘9.; KEISE] Ls_a.u[:u.u

144



Olg g3 e Gl s 42

RO BURCH (- PRPRCETLPER (Y FREN

dseus | ol St o
= o dasals ° = &Y s adiga
sl | b (HLest Jluw)
Human Branding in Political
Journal of Marketing: Applying
AY AR Political ; E’:e(fﬁi'n?it!ira Contemporary Branding
Marketing Thought to Political Parties
and Their Leaders
European Phipps, Brace- . .
va Ve Journal of Govan & The dualltyeofu[i)gllltlcal brand
Marketing Jevons Y+« a
European French & Me_aslurmg political b_rand
\ WY Journal of - equity: a consumer oriented
- Smith Y+ )+
Marketing approach
European . . The reputation of the party
14 \. Journal of Davuis. <\&.M|an leader and of the party being N
Marketing led
Journal of Guzman & A political candidate’s brand
" Y Brand Sierra ¥+ 4 image scale: Are political
Management candidates brands?
European Lock & Harris Political marketing - vive la
N " Journal of Y441 différence!
Marketing )
Journal of Conceptualizing and Testing
o1 e Political Smith Y+ .4 Brand Personality in British
Marketing Politics
Journal of Politics and Image: The
e Ve Political Scammell Y+Yo Conceptual Value of
Marketing Branding
Journal' of Smith & The political brand: A
A VA Marketing ;
French Y. +4 consumer perspective
Theory
Reeves, Building a political brand:
Brand .
A+ A Management Cheernatony & Ideology or voter-driven
g Carrigan Y+ :1 strategy
va Ve Brand Needham ¥« 1 Special issue papers Brands
Management and political loyalty Y
Political Brands and
Consumer
14 1 Yooy
AAPSS Scammell Citizens: The Rebranding of
Tony Blair
political Brand Leaders: Clinton,
¢ A} Studies Needham Y- +° Blair and the Limitations of

the Permanent Campaign



https://libgen.is/scimag/10.1108%2F03090561011020453
https://libgen.is/scimag/10.1108%2F03090561011020453
https://libgen.is/scimag/10.1108%2F03090561011020453
https://libgen.is/scimag/10.1108%2F03090569610149764
https://libgen.is/scimag/10.1108%2F03090569610149764
https://libgen.is/scimag/10.1080%2F15377850903044858
https://libgen.is/scimag/10.1080%2F15377850903044858
https://libgen.is/scimag/10.1080%2F15377850903044858
https://libgen.is/scimag/10.1080%2F15377857.2014.990829
https://libgen.is/scimag/10.1080%2F15377857.2014.990829
https://libgen.is/scimag/10.1080%2F15377857.2014.990829

PEVY Doyl o o jla IV o5 e e

Jsayad [ (gl OB ¢
7 5o 4..1;.:. ':L'l > oYl @3;
sbloy | sl (HLenst Jluw)

Journal of Conceptualizing, Measuring,
9 \. Marketin Keller Y44y and Managing Customer-
Y Based Brand Equity

oo 353 0539 B3 A g

G aslaly bl JS a8 0 50 a o 48, S apa dlie Hu (V1 0) 5l oS g SBL gl
@l Laplad) @3lusin ey JBuan s w)lge b o, b palisl
b slaculs,) 51 5S5a Slusl aia Sl Sl i ek o5 B S0 ) ol LG
S8 e (S 2 Bl S0 S anlics Slallss 5o 45T a0 5 e 53 SSE
W0l s pldie site plis DLl b 05 b

59 ol Baale eulns 35 6335 (33,0 €S WS 0o Gl (Y1) 0052 5 OIS oms comasd
sl S b odelas 51 3lie —pelaial 5 — palis Gia sy 5 3l - K58 aa
b Hlaaiibin S S sl ol gl 05 s Ho S350 ol cueal sl o — e ldial
S S e Gulaat 135 e (Shaia &5l a e oS pealins FasaS slacsls, o «S Wl
A S b 03a Lo ol sl € wil S e eulics 03 s 8339 (3301 ) i
L;w]o;\g\;gWLH_\;J?J&&MJGTJSIJJI‘;;;%W,,gg(\’~\~):%ulJ€;‘J;
Gl (K55 sls Gia 59 o sladi  wiols Glas Ll a3l e L] a0 4 Julas
2o 6l 2l oLk 5 Yl sl b subylad (55018 w09 51 aBsle oS ailiius
SO O sl sl (S5 5 SIS Al sl (5l G eas S 5 IS el

Laghas coatie Clial 5 (puulac §loaa @i Olae (YL (Shiwan 4 (Y011 )0lae 5 Gus g0
58l 5 wals gl ol a1 e 58l wlaml o) sa oSaiaal 5 4S ail o bt
el Sty el s el Ola el 530 lal 5 ol siay oed wila o
Siore L S3Ke o yac LIS81 o el 035 5 a3 (51 o saole (Yo 4)se 5 oLe3€
\9 L;:u.ut)T ccs‘)f;\g&é‘\gs ‘u"ﬁi ‘ﬁj‘)bdhﬁ “5.\;.4\:\“93 kJ.ALC. utuj.l :)‘ %’J%J[A.: C’f‘ '_\I‘SL;A
Jole duw lon Gal o g o Jalid 1) (S35 Caain ahS L S ol st JSa5 QLIS



Ol 3 b (iladip AT 428 OLKen 5 55k u

sLas3als 31 3o ao e obdol 2 1 b st 5 @ (ST (S suiall 3
W18 o Sblaml
@LA‘;}&JGjla‘ﬂds‘).&ﬁm‘du.oudy4)344)4.4.‘_\4.@\9‘)‘&‘(6‘);.&)(‘)5\94.@3“;&4))“
9 obals Glula dadly g, addaa 5 s K 515 tas o) 50 ol cadd Gl 50 S3e
gs""“:f""‘ O‘Jif‘}L:‘
‘)JAJ)JJ&A‘).}&.\:G“}J}‘JM‘;A)JMLH‘A#)“)A“JAJJAJ‘J.AS‘;AQ‘)L:.:I‘(;‘.‘JLH
Lol (siae O 99 Jolis 45 S o oalinnl w5 Salad 0 K5 55 O (pulies 5 g AL
seladal oleld)s, glasaShlas 5 (Jsaae USLE 5 ol 4ia)is) 5

""‘LLZ’UA (b».\A-\Ss_a‘)-AA-Q %:L.;:u‘ BE uil&h)ﬂ K] u“""t"‘j‘;‘JJ

Subacs jo (3l g Goluss 3 Ssenl Y i gd

o imbins (UL 9 BTy S8, siludue cuanl Gulial 5y (Yo +3)g08 5 Eovanl
O ias ga yu dlEs Gl adla s e suias sl sui€ 8 yume wis sl ) Y EVEPR VIR -
ool Lo s Ui & ol Qloal olalis o o3l 4 ol Ghds ol sael o (3K
sl Ghal Glsie Gl Coa 5 lacuubin aa s e a4 Jolad ago (B3 50 5 a)lusn e
S oo (Bore (pulies slasi

JUEl b oS Il 5o slins i sl 4S S o Ol (Y-S 5 (Sla Sseo
553 osaes S Bl pelic Olal wilas w5500 (o83 Slual a5 gale wasla
CalS (550 Bl (38 51 2bobb slasual, & plic Oloal gaieadde 5 lo) @2 XL
g 2 aaly Bl s g i Saasily 59 LT (oo sSaialy B it 0038 o Buiasgsl; B8 s
osmeesiasslsy 5 5smes sl sl slassaal; plee 03183 SolAus 3 el o5lie

CaaS LI 5o (650 saddiea s G S0 Olal sl (Ll wlss (Y- )alaas
onlinns 55 S 1SS (shs BuiasisTs soMls (S i 5 JALE (5L Gu S



PEVY Doyl o o jla IV o5 e e

ailes cuolics 5o HBuassl) gl w5 4l Sl i€ o pobae 1) Sl 4 gl ol
L ol gldaly (ool Ll Bl oo 0 Sl g g ol colas Ho Gl
S ool b 335 (o0 losas Sl pgen 5 wdl sum slacall so GaadS gl o e
Bl 5 e gl sLdd o usa aea 5 9 slasSlee 5 LA S5y ) (sl sene
S alyb asa gl e Lot s

&l obals 5 5L olEdas VAA - ladas jo 814l 5okl 5 (Y0 V) JoSl
880 5 grulas (s 5leai 5ol (g5l 5 4 Slga 55 alad 0 550l 0 53 pge (pnlins Ol
S el Ol )l 3588 5aiS daa 5 ol (084 pmnie sla S5y sl JeSl
i sl (5 500 g« lolad 5 (598 Sl (8 puas aalal )l © ol sladla
PR

culea Gl Glie @l (glabaly Lo 5 ol psgde 99 cal aias (Y- - 0)alaas
015 0T 51 Guy bloat 5 p8uasisTs oy baa 5 SLLATI 5o b Jols S 5o
1 OBl 5 b (553 5 asel Ho oeslS s golsele) wsad ol oS e HIKAT LA
Oled o3 (a8l8 (uaeS (55158 1 (sl L2 Ul o tils o Ll oSl S s
OLEs e sae SIS (g (ol slacallad o325 ©)ass saae; 953 gl @ LT ol s
a5 (sl oails GuaaS o game LS | (S slasls ool o) ondlo LT e gane (alS )
Wl o el giee 65 90 53 gl lblS 1 LS

Ghisoide o535 U300 ab 4 L 5 esde csaoly S usa Glasy oo (VAAY)LKE
S5 olisiie (il oS gnlaie B S po Chusas S K011 0 sehe Ol o) S (g (B sne
S uas o i, Sl age Cnl WIS oo i o SLoL slacallas 4 T fly 5 Wi

._\J:JLJM‘JJ\PJQlﬂ‘):\.i:.m&LA;‘JJJS\H;‘GJ\);@\)MJWEA(?SA:JMQ‘:&C‘J:

GyiSaagia g &y -0
b‘}o‘}‘)dbm‘:@‘QL@%JJW@G‘}L&&&U&‘JG&&M}JMQ‘lsuu"‘:}gc)f‘
ol 5l 5ok ity € was e oLt AL € e I8 patale slallls

‘LJ.AL&A ét_}.]a:\‘(\“gu_‘.u‘:u.u LSLQA._EA%"._\SJ.]‘::\AL&AQ&(\ C_H-H“)‘J:LA.LJ QQJJ‘):\OLQAJJ



Ol 3 b (iladip AT 428 OLKen 5 55k u

Sl gd slae (Sle (pubis (5l (slaLBA 5y i sl & el gLk b i
<L wndl il gl slasaay 5 3 aualie b JolS SLsT 5 & o) Ktia 55 S u g
Lo saS puliw OIS 5 003 slaunT 3 L 1) paalie oF qune pulid b, b wilsi
de sane 3 Lo oslins slaaaly el oS ool T Koo age 43S sians cdyllas 553 ¢ site
Sl aoye (gl o alan 515 o0 1) 95 pebin baane Ho (ST (g saany Silews
OIUSL 4 paye slaiel o gans (RIS 5 ol s (500 (b (LAES (puulins Jileso 4
L aare YU S50 s OYlas e sl g J gl 5 (S S il s S0 ol slins
B 5 oo s Gl prulis saimny 5 it Ldd Huwily oo (peulies  SUS (slasay
oualS wile —oaedils 5 — alale (sla aie i 5o s gine (2K dile —oues S BT
9 ale ks S uls ol Gha g5y Gl AlAe sladalas ably Gl - b B liel
1 probio 5kt Glsis B o g oo o (SISEe (i @ (pubies (5Lt s 53 5ale
353 Olsasel Lo 538 b ol sad Sl eoliiel 4 5 @ S 515 50 5813 5 Sl @aSus
leas) (S8 (Al s sl b oS 0 b o Jolih |y oole s s 31 (g0 e oyl s lallae
psle sLaslBus Wil g5 oo S ol O oa Ly pogie Cuwlia JYA] [YV] e f&’;_uT‘m).\
09 5 o el slal Jals3 5 Sou sl 558 5ol 4 g wieelaasn | il
Jsemns 51 o sae SISE bl wiiens (o salol WLe oS (35 semnlicn 5 S 85
S K B ol ol (YL sl 5 sl s 5 S Bl b
s 5 S8 Bl B Hu ) s sa b Jeone B uS oo S () sl 4 puliws
s sicaline s €€ i€ e oloy Salel LY, P Y] WS @) e see LIS <
Ols 93l 5 0 Lige wisd 5 oy bl gl e’ wlgh oS ssel FB Loy

L6, P TON] " L wi5a sims cm s 1, o Eiaugs

Lalgacdiay -7

23 Bl S e b olials 5 p8uaassT, S8, das 5 b GLLIEL 4e gans )

.d‘)«.s J‘)E Q‘MML JLS‘)JS-LUJ

¥



PEVY Doyl o o jla IV o5 e e

S 58 3 el wile casalde by (Koo LS 680 canlins (g5l oS uls (Lis il
052 Sle gud go sales o sae b (uulias (g5l o slaia o5y aladl.ojls LA 5 w5
el (255100 5 @Ol ldd (el oSl pelaial Glo ¢ SLulS glagpeas
eldnk b o¥oad & o faaly 5 dlaS 6l a5 BB oS @B S8
Al s

Olsie 4 asly 5 Aals gleday olSla Glea Lo iosembin 53 ol 5 S8
sbo sllalloms ok 5o Gulsa le gis go 50 S u5lo 1 T bl pubins (5l 3 JBa
Gl el g, 5 sl da et daciabic (ol wiile v gl 38 S G 50 Jae
L oseae id olla (b slagle)la 51 (ol B sl sl 0 84 jumnie culils
S alih ssh lo3les HUALL 5o | eolace sy slikie

&L'm -V

['1 K. R. Carty, "Parties as franchise systems: The stratarchical organizational
imperative,” Party Politics, vol. Y+, no. Y, pp. °-Y¢ Y..¢  doi
YO IVY/ITOE CTAACE L FAY YA

[Y] W. L. Bennett, "Lifestyle politics and citizen-consumers,” in Media and the
restyling of politics, London, Sage, Y+ Y. doi: Y+, € Vo/AVAYE£TYVTAE

[¥] M. Toms and P. M. Sinderman, "Brand Names and the Organization of Mass
Belief Systems,"” in the Annual Meeting of the Midwest Political Association,
Chicago, Y+ +°.

[¢] G. Armannsdottir, S. Carnell and C. Pich, "Exploring Personal Political Brands

of Iceland’s Parliamentarians," Journal of Political Marketing, Y+:V4. doi:
Yo,  C A /YOTFYYASY,Y 0 14,1 TA AT

[¢] L. Wang and Y. Cheng, "Exploring a comprehensive knowledge map for
promoting safety management research in the construction industry,”
Engineering, Construction and Architectural Management, vol. Y4, no. ¢, pp.
VIAVASYYYE Y oYY doi: Vo5 Y AJECAM-Y Y=Y o Yoo dAE

['] K. Perannagari and S. Chakrabarti, "Analysis of the literature on political
marketing using a bibliometric approach,” Journal of Public Affairs, vol. Y-,
no. Y, Y«Yd.doi: Y,V Y/pa.Y+ )4

[V] K.L.Keller, Strategic Band Management, Harlow: Pearson, Y« Y.

ARIA



Ol 3 b (iladip AT 428 OLKen 5 55k u

[A] V.jain, C. Pich, B. Ganesh and G. Armannsdottir, "Exploring the Influences of
Political Branding: A case from the Yough in India," Journal of Indian Business
Research, vol. 3, no. ¥, pp. Y3+-YY) YWV doi: Y+, ) Y+ AJJIBR-VY-Y V1o £Y

[4] S. W. Nielsen and M. V. Larsen, "Party brands and voting," Electoral Studies,
vol. ¥Y, pp. YoY-Yle Y.Y¢ doi: Y+,) » Y1/jelectstud.Y « ¥, « A, 0

['+]S. W. Nielsen, "On Political Brands: A Systematic Review of the Literature,"

Journal of Political Marketing, vol. Y1, no. Y, pp. YYA-Y£1 Y«\V. doi:
Yo, AN OTYYASY,Y (Y £,90414¢

[YY] M. Torkestani, P. Jahedi and F. Dinparast, "Mapping the Brand Association
Networks of the Discourse between Fundamentalism and Reformism," Journal
of Business Management, vol. ‘¥, no. Y, pp. YIY-YAY Y.Y)  doi:
Yoo¥YY D‘\/jibm'\' «YY,PVTAVE,Tad0e [1n Persian]

[YY] S. Sayyari and H. Vakilzadeh, "Assessing the effect of the Iranian political
trends’ brands on voters’ choice (Case- study: students of Tehran University),"
Political Knowledge, wvol. YA, no. ), pp. Yve-Ye. —Y.YY  doi:
VoY 8aY/pkn. Y A YY, Y €4 YY, YYAY [in Persian]

[YY] M. H. Ghourcjani Khouzani and Z. Dehdashti Shahrokh, "Identify the Deep
Thinking of the Iranian Political Market, Iran's Ideal Presidential Brand by
Zaltman Metaphor Technique (ZMET),"” Political Strategic Studies, vol. Y +, no.
V\/’ pp. ‘\_i\" Y+YY. doi: V+,YY Oi/qpss'\' Yo, 0YYAA YO LY [ln Persian]

[ ¢] D. Marsh and P. Fawcett, "Branding Public Policy,” in Routledge Handbook of
Political Marketing, New York, Routledge, Y)Y, pp. ¥¥4-v¢),

[Y°] M. Scammell, "Politics and Image: The Conceptual Value of Branding,"

Journal of Political Marketing, vol. Y¢, no. Y-Y, pp. V-YA, Y.Ye  doi:
Yo, Y e A/YOYYYAGY,Y Y E,990 AT

['] V. Dohale, A. Gunasekaran, M. M. Akarte and P. Verma, "Twenty-five years’
contribution of “Benchmarking: an International Journal” to manufacturing
strategy: a scientometric review," Benchmarking: an International Journal, vol.
\'V’ no. \ Y pp Vl\/\\/-"ﬂ~/\, Yo¥ ., doi: Yoo ~/\/B|J-~1-Y~V~-~VN1

['V] H. Rahmanseresht, A. Tayebi Abolhasani and S. Rouhani Rad, "Analysis of
Scientific Collaboration Networks of Researchers in the Field of Strategic
Management in Iran," Management Research in Iran, vol. YY, no. ¥, pp. )-YV,
Y+ Y. [in Persian]

[YA] F. Bayattork, A. Mobini Dehkordi, K. Sakhdari and A. Arabiun, "Co-evolution
bibliometric analysis in organizational sciences,” Management Research in

Iran, vol. Y1, no. £, pp. \ECERLY Yevy, doi:
Yo, Y e e 0, VFYYY e 0 E0), YT, 8.V, [ln Persian]

Y8



PEVY Doyl o o jla IV o5 e e

[Y4] M. E. Falagas, E. I. Pitsouni, G. A. Malietzis and G. Pappas, "Comparison of
PubMed, Scopus, Web of Science, and Google Scholar: strengths and
weaknesses," The FASEB Journal, vol. YY, no. ¥, pp. YYA-Y¢Y, Y.« A, doi:
Yo, )+ 4/fj. V-9 £4YLSF

[Y+] M. Akbari, M. Khodayari, A. Khaleghi, M. Danesh and H. Padash,
"Technological innovation research in the last six decades: a bibliometric

analysis," European Journal of Innovation Management, vol. Y£, no. °, pp.
YACTVAYY Y oYY doi: Vo) Y CA/EJIM-0-Y Y aene

[YV]S. Kumar, R. Sureka and N. Pandey, "Forty-five years of the International
Journal of Social Economics(l1JSE): a bibliometric overview," International
Journal of Social Economics, vol. ¢V, no. Vv, pp. AY)-A¢d  Y.Y. doi:
YoV  CA/IJSE-+ A-Y 4. £9Y

[YY]M. Tian and S. Gerhard Huber, "Mapping Educational leadership,
administration and management research Y+ +V-Y+Y1" Journal of Educational
Administration, vol. A, no. Y, pp. YY3-Ye+ XYeYe doi: Y+, VY« AJJEA-IY-Y Y A-
SYYE

[Y¥] A. Marland, J. Lewis and T. Flanagan, "Governance in the Age of Digital Media
and Branding,” Governance: An International Journal of Policy,
Administration, and Institutions, Y+Y7. doi: Y+, YY/gove. ) Y)4¢

[Y€] F. Guzman and V. Sierra, "A political candidate’ s brand image scale: Are
political candidates brands?,” vol. ‘Y, no. ¥, pp. Y:V-YAV Y..4 doi:
Yo, eov/bm.Y 9,14

[Ye] Y. Yeand Y. Ge, "A bibliometric analysis of inventory management research

based on knowledge mapping," The Electronic Library, vol. Y'Y, no. Y, pp. Y YV-
Yot YoVa_ doi: Vo)) S A/EL-)V-Y e Vol YD

[Y1] H. Small, "Co-citation in the scientific literature: A new measure of the
relationship between two documents,” Journal of American Society for
Information  Science, vol. Y¢, no. ¢ pp. Yie-Yid. AvVY¥.  doi:
Yo, ) e e Y asi ENr e YE T

[YY] A. Forough, K. Heidarzadeh, H. Vazifeh Dust and R. Zaboli,
"Phenomenological Enquiry in the Role of Brand Personifications to Stimulate
Brand Relationship of Shopping Centers & Malls," Modern Research in
Decision Making, wvol. ©°, no. Y, pp. YV-YeY — Y.Y. doi:
Yo, Ve e}, Y EVATYay 1 va4,0e,Y,0,. [in Persian]

[YA] M. Khani, A. Saghaei and K. Heidarzadeh Hanzaee, "Modeling New Product
Launch Strategies within agent-based simulation,” Modern Research in

Decision Making, wvol. ¢, no. £ pp. Y341 Y4 doi;
Yo eV, YEVIIYAY ) FAAE,E,Y,Y [in Persian]



Ol 3 b (iladip AT 428 OLKen 5 55k u

[Y4] S. Sayari and H. Vakilzadeh, "The Effect of the Iranian Political Trends' brands
on Voters’ Choice (case study: the students of the University of Tehran),"
Political Knowledge, wvol. YA, no. Y, pp. Y¥e-Ye. —Y.YY  doi:
\ER i‘\\//pkn"‘ CYY,YEYY . YVAY [1n Persian]

[V+] C. Needham, "Brand Leaders: Clinton, Blair and the Limitations of the
Permanent Campaign," Political Studies, vol. ¥, no. Y, pp. Y¢Y-¥1\ Y. .o doi:
YOIV ETVAAYEAY o



